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Introduction  
This CBI market survey gives exporters in developing countries information on some main 
developments in the fresh fruit and vegetables market in Greece. The information is 
complementary to the information provided in the CBI market survey ‘The fresh fruit and 
vegetables market in the EU’ which covers the EU in general. That survey also contains an 
overview and explanation of the selected products dealt with, some general remarks on the 
statistics used as well as information on other available documents for this sector. It can be 
downloaded from http://www.cbi.nl/marketinfo.

1.  Market description: consumption and production 
 
Consumption 
Consumption per caput of fruit and vegetables in Greece is one of the highest in the EU. 
Regarding market size, Greece occupies a middle position.  
 
According to CIHEAM, consumption of fruit in 2002 was 167 kg per caput, implying a total 
market size of 1.8 million tonnes.1

Greece has the highest per caput consumption of vegetables of all EU countries. In 2002 it was 
245 kg, resulting in a total market size of 2.7 million tonnes (CIHEAM 2006). 
 
Production 
Greece is the fourth largest producer of fruits in the EU. Total fruit production in 2005 was 4.5 
million tonnes, 7% of the EU total fruit production (FAO 2006). From 2001 to 2005, production 
decreased by 14% due to unfavourable weather during the growing season, especially in 2003 
(USDA 2003). Grapes accounted for 27% of total fruit production, oranges for 22%, peaches 
and nectarines for 15% and watermelons for 14%. 
 
For vegetables, Greece is the seventh largest producer of vegetables in the EU, accounting for 
6% of total EU production in 2005. Vegetables production was 3 million tonnes in 2005, a 
decrease of 11% compared to 2001. Tomatoes were the most important product, representing 
56% of total vegetable production. Other vegetables were onions (7%), cabbages (6%), 
cucumbers (5%), pumpkins, squash and gourds (5%).  
 
Trends 
The number of both double-income and single-person households is increasing. Convenience is 
one of the most distinct trends in Greece, reflected for example in the increased sales of ready 
meals over the years (USDA 2004). Like other European countries, Greece has a low birth rate 
and the population is growing very slowly. Population growth is expected to come to a halt in 
2015.  Incomes are increasing as is the demand for new and high-quality products. 
 
Opportunities and threats 
Greece is a net exporter of fruit and vegetables. However, Greece does not produce exotics, 
and it cannot produce fruit and vegetables year round, which provides opportunities for such 
products.  

 
1 These figures may differ from figures in the CBI market survey Fresh fruit and vegetables in the EU. In the CBI 
market surveys covering individual countries, national sources are preferred for providing the most detailed 
information, while the general survey uses statistics that are easily comparable between countries. 
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Neither consumption per head nor the total market size of fruit and vegetables is expected to 
grow. The main opportunities will be in changing preferences for fruit and vegetables. 
 
Useful sources 
• National Statistical Service of Greece – http://www.statistics.gr/Main_eng.asp
• Ministry of Rural Development and Food - http://www.minagric.gr/en
• FAOSTAT, Statistical Database on Agricultural Production -  http://faostat.fao.org
• CIHEAM, International Centre for Advanced Mediterranean Agronomic Studies – 

http://www.ciheam.org/uk
• USDA, Foreign Agricultural Services. http://www.fas.usda.gov

2.  Trade: imports and exports 
 
Imports 
In 2005, fruit imports were €162 million and 222 thousand tonnes, 0.9% of total EU import 
value (Eurostat 2006). From 2001 to 2005, import value of fruit increased by 34%. 50% of 
total value was imported from other EU countries; 49% of the imports came from developing 
countries.  
 
Fruits with the largest import value in 2005 were bananas, lemons and limes, apples, pears 
and quinces. These fruits were also the largest products in imports from developing countries 
(Table 2.1). Italy was the main supplier from the EU. 
 
In 2005, total vegetables imports were €50 million and 66 thousand tonnes, 0.5% of total EU 
import value. From 2001 to 2005, import value of vegetables increased by 78%. In 2005, 59% 
of total import value came from other EU countries and 36% came from developing countries.  
 
The main imported vegetables in 2005 (by value) were tomatoes and sweet pepper. Turkey 
was the main supplier of vegetables to Greece. The Netherlands, Germany and Italy were also 
important suppliers. Vegetables with the largest imports from developing countries were 
tomatoes, sweet peppers, courgettes, garlic, and cucumbers.  
 
Table 2.1 Greek import from developing and leading supplying countries with their 

import share, by value in thousand euro (€) 
Total fruit 49% of total import value 2005 
Product DC imports Leading DC suppliers 
Bananas 34,460 Ecuador (93%), Costa Rica (3.0%), Panama (2.0%), Honduras 

(1.5%) 
Lemons and limes 31,647 Argentina (51%), Turkey (45%), South Africa (2.1%) 
Apples 5,128 Chile (61%), Argentina (32%), South Africa (4.6%) 
Pears and quinces 3,049 Argentina (46%), South Africa (33%), Chile (11%), Turkey 

(8%) 
Grapefruit 1,043 Argentina (62%), South Africa (34%), Turkey (4%) 
Total vegetables 36% of total import value 2005 
Product DC imports Leading DC suppliers 
Tomatoes 6,802 Turkey (75%), FJR Macedonia (25%) 
Sweet pepper 3,828 Turkey (94%), FJR Macedonia (4.3%), Jordan (0.9%), Egypt 

(0.8%) 
Courgettes 1,390 Turkey (98.6%), South Africa (0.8%), Jordan (0.4%) 
Garlic 769 Argentina (55%), China (45%) 
Cucumbers 703 FJR Macedonia (55%), Turkey (45%) 
Source: Eurostat 2006 
 
Exports 
Greek fruit exports were €339 million and 696 thousand tonnes in 2005, 2.7% of total EU 
export value (Eurostat 2006). From 2001 to 2005, exports of fruit decreased by 27%. The 
main fruits in exports were grapes, oranges, peaches and nectarines. 
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In 2005, exports of vegetables were €73 million and 53 thousand tonnes, 0.8% of total EU 
export value. From 2001 to 2005, exports of vegetables decreased by 22%. The main 
exported products were asparagus, sweet peppers, and cucumbers and gherkins. 
 
Opportunities and threats 
The Greek imports of fruit and vegetables from developing countries are growing strongly. 
Many of these products are imported directly from developing countries. Most of the imported 
exotics and off-season products are sold on the domestic market. Greece does not re-export 
fruits or vegetables. 
 
Exporters from developing countries can also address those EU countries that supply Greece 
with these products (mainly Italy). 

Useful sources 
• EU Expanding Exports Helpdesk - http://export-help.cec.eu.int/
• Eurostat – official statistical office of the EU - http://epp.eurostat.cec.eu.int
• Athens Chamber of Commerce and Industry – http://www.acci.gr

3.  Trade structure  
 
Import/wholesale companies do most of the imports. Supermarkets may have their own 
import/wholesale departments or obtain their products from a buying group such as Elomas, 
Eleta and Elliniki Diatrofi. In 2003, the ten largest supermarkets accounted for 84% of 
supermarket sales (USDA 2004). The 5 supermarkets chains in Greece with the largest sales 
value are: 
• Carrefour (http://www.carrefour.gr); 
• A-B Vassilopoulos (http://www.ab.gr); 
• Sklavenitis; 
• Veropoulos; 
• Atlantik. 
 
The largest wholesale markets are located in Athens (http://www.okaa.gr) and Thessaloniki 
(http://www.kath.gr).   
 
For information on importers and agents, please contact the Federation of Independent 
Commercial Agents Association (http://www.iucab.nl/nl/page10.asp). 
 
4.  Prices  
 
From 2003 to 2005, the average import price of fruit decreased by 6%, to €0.73 per kg. The 
average price of fruit imported from developing countries increased by 7%, to €0.68. The price 
levels and developments of selected products from developing countries were: bananas +22%, 
€0.79; lemons and limes -1%, €0.58; apples -10%%, €0.73; pears and quinces +14%, €0.70; 
grapefruit +4%, €0.64). 
 
Over the same period, the average import price of vegetables increased by 16% to €0.75 per 
kg. The average price of vegetables imported from developing countries increased by 14% to 
€0.52. The price levels and developments of selected products from developing countries 
were: tomatoes +12%, €0.70; sweet peppers -9%, €0.40; garlic -8%, €0.80; cucumbers 
-11%, €0.63. 
 
For price information, please refer to the following sources: 
• Today Market European markets - http://www.todaymarket.com/eu_pric.htm.
• Wholesale market of Athens (http://www.okaa.gr). 
 
Importers and agents can also give information on the prices of individual products.  
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5.  Market access requirements  
 
Manufacturers in developing countries should be aware of the market access requirements of 
their trading partners and the country government. Requirements are defined through 
legislation and labels, codes and management systems. These requirements are based on 
environmental, consumer health and safety and social concerns. For more information go to 
‘Search CBI database’ at http://www.cbi.nl/marketinfo

For fresh fruit and vegetables, the reduced value-added tax (VAT) rate of 8% is applicable. 
 
6.  Business practices 
 
Personal contact and building trust is important in doing business in Greece. It is common 
practice to work with an agent or importer when exporting to Greece. The agent/importer has 
knowledge of the local market, which is a great advantage (EVD 2006). 
 
For additional information on doing business in Greece, try the following sources: 
• Athens Chamber of Commerce and Industry – http://www.acci.gr
• Federation of Independent Commercial Agents Association – 

http://www.iucab.nl/nl/page10.asp
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